
May 8th, 2018

Steve Trites, 
Financial Consumer Agency of Canada

EVALUATION: HOW DO WE REDUCE THE 
PAIN AND INCREASE THE GAIN?



• All findings are useful
• Start small and build off of successes
• Learn from others

Overview
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Source: Prosper Canada



All findings are useful

Source: nationaldebtrelief.com





• Program need: Promote 
budgeting behaviour

• Activity: Send tailored 
messages to non-budgeters 
through an app

• Outcome: Non-budgeters 
adopt budgeting behaviour

Evaluating a Budgeting Intervention



• Knowledge:       10 percentage points 
• Confidence:       16 percentage points
• Budgeting:         14 percent

• Low confidence leads adopters to discontinue
• Next: Evaluating intermediate outcomes

Evaluation Results and Learnings



Learn from others



• Evaluating Financial Education Programmes: Survey, Evidence Policy 
Instruments and Guidance

• The results of a 2009 INFE stocktaking survey of the evaluation of 
financial education programmes in 29 countries. Describes a 5-tier 
evaluation framework, as well as INFE’s high-level principles on 
evaluation. 

• Guide to Evaluating Financial Education Programmes
• This 7-page document provides some key things to think about 

when undertaking an evaluation of financial literacy.

• A Detailed Guide to Evaluating Financial Education Programmes
• This 17-page document provides more detailed guidance on 

evaluating Financial Litercy programmes.

INFE RESOURCES
http://www.oecd.org/finance/financial-
education/evaluatingfinancialeducationprogrammes.htm
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